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In the late 1940s 

Post-war Italy, a land that promised to be full of opportunities and ambitious entrepreneurs, head over 
heels in love with their passions, was the seedbed for many companies that would be destined to represent 
Italian excellence in the world.

• Enzo Ferrari founded Auto Costruzioni Ferrari in Maranello, where he would create prestigious vehicles 
manufactured with the due care and attention of a master craftsman.

• Giovanni and Dino Fabbri launched the publishing house “Fratelli Fabbri Editori”, initially focusing on 
school textbooks and offering publications full of images, which immediately became the favourites of 
students nationwide.

• Giovanni Achille Gaggia incorporated a company he called after himself to produce the first lever 
mechanism coffee machines.



In the late 1940s

With a little less song and dance, yet fired by the
same invigorating spirit, Alfredo Bonomi

abandoned all his business activities to dedicate
himself, body and soul, to his greatest passion:
creating coffee blends with an unmistakeable
taste and aroma. He set up the Sahib roasting
plant and his product was soon loved by the most
demanding “connaisseurs” in Italy and abroad.

The «team» back then



The continuity

Today the company is managed by the heirs of Alfredo
Bonomi; a family business, for almost 70 years Sahib has
been, and is still, run today based on the same criteria
and production methods used back in the very
beginning.

A few years ago, the Bonomi family created the brand
Ottobono, with a view to offering a line of excellent
blends that would harmoniously become a part of
modern lifestyle and met the current requirements of a
market increasingly geared towards the consumption of
single-dose coffee.
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I valori fondanti

In creating the Ottobono line, the Company aims to target a carefully selected, demanding clientele,
consisting of those who take great pleasure in savouring an excellent coffee, both at the bar and also in all
other kinds of situation.

The decision to launch an extremely refined product image was taken in a bid to attract new potentially
interested parties to taste the product, and for us this has proved to be an essential opportunity for explain
the distinctive characteristics of our coffee and at the same time introducing the sensorial satisfaction
provided by its aroma and taste.

We are confident that our excellent price to quality ratio will further consolidate Ottobono’s relationship
with potential and existing customers.
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